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NOTE: Q.1 is compulsory, attempt any four questions from the remaining. All questions carry equal marks. Draw labeled diagram where necessary. Phone and other electronic gadgets are not allowed.
   
Q 1: 
Objective Questions (provide your answer in your answer sheets)
i. Industrial market focuses solely on the goods and services provided for producing a separate end product
True/False
ii. The reseller market includes wholesalers, retailers, and distributors
True/False

iii. A ____________________ is a name, term, sign, symbol, design or combination of these, that identifies the maker or seller of product or service  

iv. __________________ helps in identifying products or brands

v. Estimate the cost is a procedure for setting price, which cover cost of production, distribution and selling of the product
True/False

Q2. 
Differentiate between market intelligence system and market research system. Discuss its usefulness for companies?

Q3. 
Using relevant examples, explain the difference between one price policy and flexible price policy?

Q4. 
Define Marketing Management. Differentiate between Marketing Concept and Selling Concept?

Q5. 
Elaborate pricing strategies available for company’s at each stage of product life cycle?

Q6. 
Write a note on the following 

a) Market Intelligence

b) Marketing Research System
Q7. 
Write a note on any one of the following:

a) Concept of Product Positioning

b) Difference between Industrial Market and Government Market
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